
COMPETITION >> COMPETITION REGULATION

• Incentive rules to promote competition, efficiency, and
  innovation
• Effective regulatory strategies are for monitoring
  performance and enforcing compliance
• Enabling competitive forces through regulatory instruments
• Market Analysis
• Demand/supply substitutability
• SSNIP test
• Geographic scope
• Time horizon
• EU review of relevant markets
• Geographic sub-markets
• Market Assessment
• Eligibility for ex ante regulation (e.g., 3-criteria test)
• Concept of Significant Market Power (SMP)
• Convergence & bundling
• Future competition through emerging technologies/services
• SMP Remedies
• Choosing the appropriate remedy through Competition Law
• Functional or Structural separation
• Open Access Rules


